
Media freedom in Qatar : Conceptual  and 
methodologica l  chal lenges  of  s tudy ing Qatar i 
journal i sm

Qatar  General  Broadcast ing and Televis ion Corporat ion was establ i shed in 1970 and is  Government 
owned. I t  a i rs  in  Arabic  language and has  two domest ic , and one sate l l i te  channel .Al-Jazeera  was 
establ i shed in 1996 . I t  a i rs  in  Arabic  language v ia  sate l l i te.Al-Jazeera  Internat ional  was  establ i shed in 
2006 and is  pr ivate ly  owned by Al-Jazeera  Network. I t  a i rs  in  Engl ish and is  sate l l i te. 
Despite  the abol ishment of  media  censorship in 1995, direct  and indirect  media  censorship (e.g. se l f-
regulat ion)  s t i l l  ex is ts  within Qatar. 
Socia l  media : 
1 .Qatar  i s  ver y  engaged in v ideo v iewing and shar ing. YouTube is  Qatar ' s  top socia l  media  s i te. O ver 
200,000 Qatar is  are  act ive  Facebook users  whi le  over  500,000 Qatar is  are  act ive  Twitter  users .  
2 .Google.com.qa i s  the most  popular  search engine in Qatar. 
3 .Qatar  News Agency : News agency transmitt ing mainly  in Engl ish and Arabic  with a  dai l y  ser v ice  in 
other  languages . 

According to ictQATAR (2011)Qatar  ranks among the top three in the Arab wor ld in terms of  combined 
per formance in bas ic  ICT indicators , such as  the numbers  of  computer  users , Internet  users , mobi le 
te lephone, f ixed te lephone l ines , and broadband Internet  subscr ibers . In terms of  internet  and broadband 
penetrat ion, Qatar  i s  a l ready near  the European level  and a lso growing steadi l y.However, this  doesn' t 
inc lude expatr iate  workers  who const i tute  a  large par t  of  the Qatar i  populat ion. 
*TV and computer  penetrat ion levels  are  high -  mobi le  penetrat ion is  top-of-the-wor ld as  there  are  1 .2 - 
1 .3 mobi le  subscr ipt ions per  c i t izen 
*The usage of  internet  focuses  most ly  on s imple  appl icat ions , such as  emai l . Onl ine banking and 
government e-ser vices  are  s t i l l  underdeveloped 

Methodologica l  i ssues 
S tudy ing journal i sm in Qatar  i s  a  complicated issue as  we can obser ve some impor tant  s igns . For 
example, we have Qatar i  journal i sm but  ver y  few Qatar i  journal i s ts  and this  may af fect  the general 
at t i tude of  journal i s ts  towards  journal i sm freedom and whether  this  at t i tude represents  the journal i s t ' s 
opinions about  journal i sm freedom in their  home countr y  or  in  the countr y  where they work.  

Major  Issues  to  be discussed: 
*There i s  a  huge gap among Qatar i  media  f reedom as  we can c lass i fy  a l  Jazeera  network in one categor y 
and other  media  (Pr int-  Radio -  Televis ion and onl ine journal i sm) in another  one. 
*The Qatar i  media , especia l l y  Al  Jazeera  was  one of  the main suppor ters  of  the Arab Spr ing revolut ions 
and this  s i tuat ion af fected on i ts  editor ia l  pol icy. 
*There i s  no independent  newspapers  . 
*There i s  no syndicat ion or  any form of  journal i sm associat ion. 
* Journal i s ts  are  working as  expats  according to renewed annual l y  contract  and  sponsorship law (  we 
have about  75 nat ional i t ies  are  working in journal i sm industr y   and 28 nat ional i t ies  re levant  to  editor ia l 
process . 
* Journal i s ts  have to be committed to adver t i s ing pressures , societa l  regulat ions , media  editor ia l  pol icy 
and se l f-censorship 
*Al l  these  controvers ia l  i ssues  af fect  the journal i s t ' s  ins ights  and feedback about  journal i sm freedom in 
Qatar. 
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